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SEO MYTH-BUSTING

HOW DO SEARCH 
ENGINES WORK? 

OPTIMISING 
YOUR WEBSITE

KEYWORDS ARE KEY

CONTENT IS KING

ON PAGE VS OFF PAGE 

CONTENTSSEO is an acronym that strikes fear in many small business owners. 
It feels mysterious, confusing and unachievable. But, when broken 
down, it’s actually isn’t all that tricky especially when you have your 

head around the basics. 

Today, Search Engine Optimisation (SEO) is an essential tool for any 
business. It is the backbone of a good online presence. Therefore, 

to help - we at Business Fuel have put together this handy guide for 
small businesses that includes everything you need to know about the 
wonderful world of SEO, as well as a checklist to get you SEO-ready.

From strategy through to implementation and tracking, by the end of 
this guide you’ll be an SEO whiz. 

SEO is the activity of trying to drive more traffic to your website through 
a search engine.

 It matters because it is what allows people to see your website. The 
more people who see your website, the more people who buy your 

products or services! It’s not some kind of internet magic. 

It’s simple, we promise. If SEO is easy and important, there’s every 
reason to invest some time into understanding how it works. 

SEO … SORRY WHAT?

6MEASURING AND 
TRACKING

7TO-DO LIST
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In order to rank well on Google, you have to 
pay mega-bucks to a fancy SEO company. 

#1 BUSTED! “

“

This just isn’t true. While getting some 
professional help is a great idea if you can afford 
it, you don’t need to spend exorbitant amounts.

SEO is highly complex. 

#2 BUSTED! “
“

SEO is a little bit complicated - but it’s not rocket 
science. Once you’ve got your head around the 

basics, it’s as easy as A,B,C. 

Google is impossible to understand - the 
algorithms are really complicated.

#3 BUSTED! “
“

By simply installing Google Analytics and adding your 
website to Google’s Search Console, you are in the 
game. Google’s maths may be complicated, but the 
essentials that you need to know are easy as pie! 

The more content I have, the better!

#4 BUSTED! “

“

Many people think that the more pages their website 
has, and the more jam packed with content they are, the 
better their SEO will be. However, in reality it is all about 

quality over quantity. 

You must rank number one.

#5 BUSTED! “

“

While obviously being the top ranked website on Google 
is great, it is not the goal. The goal is to visible - that 

doesn’t mean you have to be at the top. Not everyone 
can be at the top! Just be as searchable as possible. 

SEO MYTH BUSTING
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Google is a complex creature and we won’t bore you with all the ins 
and outs. Basically, Google has an algorithm to ensure that the websites 

it offers when users search best match what they searched for. So, if 
someone searches for ‘Local and cheap cleaners’, Google wants to 

make sure that the first websites this user sees are the most relevant. 

It does this through assessing all the websites it can find that are related 
to this topic. It then chooses the top websites based on how well they 

fit the need of the person who searched. There are a number of factors 
Google uses to determine this: 

ESSENTIALLY, GOOGLE 
ASKS: ‘IS THIS WEBSITE 
THE BEST THING I 
CAN SEND MY USERS 
TO?’. WITH GOOD 
SEO STRATEGY, YOU 
CAN ANSWER WITH A 
RESOUNDING, ‘YES!’. 

What language does the website use to indicate it is relevant to the 
subject? (This is all about key words, which we will get into later!)

How easy is the website to navigate in both desktop and mobile form? 

How well does the website perform? Can it handle large numbers 
of people being sent to it? 

How well is the website labelled? Is it obvious what each page is about? 

 What content is on the website? Are there blogs related to the 
subject? What about links to other relevant sources? 

HOW DO SEARCH 
ENGINES WORK? 
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HOW DO HEADINGS HELP?
Headings are one way that we divide written 

content up into important points. The HTML system 
does this on your webpages. It uses code (H1, H2, 
H3 etc) to determine where the headings on your 

page are. When search engines read your material, 
they pay most attention to these headings. This is 
the information they use to decide whether your 
website is relevant and important. Make sure you 
tag all your content with headings! Here are some 
suggestions for getting HTML headings spot-on: 

META DESCRIPTIONS
All website building platforms will enable 

you to add a website description as well as 
individual page descriptions. These are called 

meta descriptions and are part of the data 
which makes up your website. Search engines 
use these descriptions to assess the quality of 
your website and point users toward it. When 
you search for a particular subject on Google, 
websites with descriptions that most closely 

match will rank highly. That is why specific, short 
and sharp website descriptions are important. 

Plus, they often appear under your URL in 
search engine results which means that a good 

description is more likely to attract users. 

HTML HEADINGS 
We’re about to get technical. But, don’t panic! 
Whether you’re a digital genius or you’re not 

even sure how to work your own TV remote, you 
can master HTML headings. 

WHAT IS HTML? 
Hypertext Markup Language (HTML) is a language 
computers use to decide on font, colour, size and 

other visual parts of your website. 

OPTIMISING YOUR WEBSITE

1

2

3

MOBILE FRIENDLY 
Search Engines want to make 

sure that their users get the best 
experience possible. That’s why 

mobile friendly sites get the upper 
hand in Google rankings. Having 
a mobile friendly website is a key 
strategy for any modern business 
- especially if you care about SEO 
results. Mobile optimised websites 
are faster running, easier to share

on social media and have less 
duplicate content - all brownie 

points for SEO. 

Having a mobile optimised website 
is an easy way to make sure you are 

in the running for great rankings. 
Any quality web designer or 

developer will be able to create a 
mobile friendly website that search 

engines will love! 

If you want to rank well on each engines, you need a worthy website! Google tries to send its users to websites 
that are clear, easy to navigate on on-topic. By hiring an SEO savvy web designer, you’re one step ahead of the 

game already. There are a few easy tips and tricks to remember when optimising your website for SEO.

Only use H1 once, for the title of your page or 
document. You can use H2 and H3 multiple 
times, to highlight important subheadings. 

Make sure your keywords are included in your 
headings (stay tuned for keyword tips!). 

If you’re not a coding pro, leave it to the 
experts. Understand how HTML headings 

work and check with your web designer that 
they have incorporated this system well. 
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KEYWORDS ARE KEY

YOUR
WEBSITE

AFFORDABLE MENSWEAR

Your keywords may not be as obvious as 
you might think. They could be related to 
your industry, area, services, or subject. 
Try using multiple keyword research 
tools to get a broader understanding. 
Secondly, remember that keywords 
are ever evolving and so your keyword 
list should be too. Consistent keyword 
research is essential. 

Keywords are the words and phrases that people most often search for when they are looking for content 
related to your website. Discovering which keywords best attract people to your content is essential 
for SEO. For example, if someone is looking to buy clothing online, they might search for, ‘affordable 

menswear’. If you are an online retailer and you want this person to be pointed toward your website, you 
would need to include the words, ‘AFFORDABLE MENSWEAR’ in the text of your website. That way, 

Google recognises your website as relevant and points the searcher toward it! Simple, right? 

Don’t just use keywords in the body 
of your text, although that is important 
too. Instead, spread your keywords out 
throughout your website including: 

While you want to include keywords 
throughout as much of your website as 
possible, you don’t want to compromise 
the function or readability of your text. 
Websites that are too packed with 
keywords can sound clunky and end 
up being impossible to understand - 
completely defeating the purpose of 
SEO. Always make sure that keywords 
are integrated well into the rest of your 
copywriting. Aim for subtle but effective! 

THERE ARE 3 STEPS TO NAILING SEO KEYWORDS: 

1 2 3DO THOROUGH KEYWORD
RESEARCH. 

USE KEYWORDS 
CREATIVELY. 

BUT, DON’T GO OVER 
THE TOP.
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Page titles and menus
URL 
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GENUINE 
Don’t fall through the trap of creating huge amounts of poor quality 

content simply for the sake of SEO. There is no point in writing tonnes 
of blogs filled with keywords and links if they are also full of grammatical 

errors. Your SEO will not benefit from content that is not of genuine 
value to your clients. However, by investing time and effort into creating 

excellent content, your SEO will grow. 

REGULAR 
Search engines want to make sure they are sending their users to 

websites which are alive and active. Avoid looking dead by regularly 
updating your content. Blogging is a great way of committing to creating 
regular, high quality content. If you don’t have the skills or time to make 

this happen, hiring a copywriter or guest blogger is a wise option for 
many businesses. Image galleries, tagged with keywords, are another 

way to regularly update your content. 

CONTENT IS KING
More than any other technique, content is king of SEO strategy. Many 
business owners fall into the trap of acing the technical side of things 
with great websites and fancy keywords, but forget to create genuine 

and high quality content. Because search engines are looking to 
promote the most relevant websites they can, the best way to put 

yourself in the running is to have plenty of topical content. 

WHATEVER KIND 
OF CONTENT YOU 
CHOOSE TO DO, 
REMEMBER THAT IT 
MUST BE GENUINE 
AND REGULAR. 

To be GENUINE, all content must be: 
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ON PAGE VS OFF PAGE 
Search engines don’t just look at what is actually on your website, 

they look at what information there is about your website too. 

On page SEO includes the strategies we have discussed so far to 
boost your rankings. It is all about the content on your actual website. 

From mobile optimisation to keywords, on page SEO is the primary 
way of ensuring your website appears relevant and up to date. 

Off page SEO boosting is done outside of your own website, through 
linking, social media and other channels. It is all about making your 

website well known. Remember, Google wants to point people to the 
best websites it can - and off page SEO is one way of proving that 
everyone should pay your website a visit. Off page SEO does this 

through gaining your website exposure. 

When thinking about your off page SEO technique, remember that 
referrals are the aim. You want as many people and places as possible 
to recommend your website - that is what will really impress Google! 

MEASURING AND TRACKING 
There’s no point in investing in SEO if you can’t keep track of your 
results. Because the world of SEO is always changing, you need to 
adjust your techniques along the way. There are two essential tools 
for measuring and tracking your SEO: Google Search Console and 

Google Analytics. Luckily, they are both free and easy to use! 

HOW DO YOU DO THAT? 

ORGANIC TRAFFIC 
This is just the number of people who are visiting your 

site through search engines, without including paid 
search engine placement. 

LOCATION 
Where do your clicks come from? This will help you use 

keywords to further target specific demographics. 

BOUNCE RATE 
This is the number of people who quickly left your website 

after only visiting one page. If you have a high bounce 
rate, it is time to think more about your website design and 
quality of your content. It could also mean you are targeting 

the wrong searchers for your website’s topic. 

RANKINGS 
Where are you ranked on search engine results, 

depending on what you search for? That’s the ultimate 
SEO question. Keep an eye out for how results change as 

you develop your strategy. 

But, what should you be tracking? Here are some statistics 
you should definitely be keeping an eye on: 

• Create great content which other bloggers and website
owners will want to link to.
Partner with other business and share each other’s
website links.
Publish articles in online publications or blogs and
include links to your website.
Always include internal links to your website within
your own content to point people to other places on
your website.
Join directories and referral programs.
Ask clients to share your website on social media
and other platforms.

•
•
•
••
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SEO CAN FEEL 
OVERWHELMING. 
WHERE DO YOU 
START? WE’VE 

GIVEN YOU 
AN EASY TO 

FOLLOW TO-DO 
LIST TO GET YOU 

STARTED. 

Get your head around how search engines work. If you still 
need some help, have a look at online resources or speak to 
an SEO expert. 

Install Google Analytics and add your website to Google 
Search Console. 

Optimise your website! Make sure it is mobile friendly, high 
quality and fast. Hire an SEO friendly web designer to ensure 
your website makes the cut. 

Complete keyword research using multiple tools. Make a list 
of keywords that you plan to use to boost your SEO. 

Incorporate your keywords throughout your website. 

Create some killer content! Aim for high quality, readable, 
relevant content which includes your keywords. 

Think about your on page and off page SEO strategy and 
make sure both are up to scratch. 

Measure those metrics! Keep an eye on your SEO statistics 
and adjust your strategy as needed. 

TO DO
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SEO IS A GREAT TOOL FOR EVERY BUSINESS

It doesn’t have to be complicated or difficult - simply understand the basics and keep 
working to create relevant content. Search engines want to promote the best quality 

websites they can. Make sure your website is in the best state it can be to get the 
most out of SEO. If you don't have the time or the desire to do SEO right, think about 

using a qualified SEO expert. 

SEO consultants, web designers and copywriters are all excellent resources to help 
you on your way to SEO success. If you need more capital to make it happen, speak 

to us about our fast, flexible business loans. 

Chat to us by calling us on +27 21 914 0384 or visit us on our website for 
more information, we’d love to help!

CONTACT US
+27 21 914 0384  |  businessfuel.co.za
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